


Pre-Launch Preface

These first steps outlined in the [Pre-Launch Chapter]
are important parts of structuring a successful new
business venture. Establishing solid foundations will
save you time, money and stress in reaching event and
revenue goals later on in the year.

Hiring motivated students, designing articulate and
creative branding, and learning the ins and outs of the
equipment are a few things we’ll be discussing in this
first chapter.
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1A Branding

To begin, the first step in
setting the tone and feel for
the Photo Booth is to come up
with strong branding materials.
Your product is exceptional
and deserves well developed

visual creative materials.

Branding and Creative Materials:
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Logo

Whether you design a symbol or just stylize
your name as the logo, your logo should
be able to be compressed into a square
for Facebook, Instagram, and Twitter
profile photos. Keep your target audience
in mind when designing the logo- if your
audience is student groups, the logo should
appeal to college students. Our logo uses
a handwritten font to give the brand a
more relaxed/fun feel in comparison to our
newsroom brand. Some examples of brands
who successfully market to students are

Taco Bell, Apple, Poler Stuff, Facebook, and
the Dollar Shave Club.

Color Scheme

Choose something bright that contrasts
the theme of your newsroom brand to
designate the differences between the two
entities. Keep your color palette consistent
so it can be used in all your promotional
materials online, in print, and wearables such
as T-shirts. We chose strong, contrasting
colors with a faded CREME (SP?) highlight
color to make our brand feel slightly vintage
and retro.
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